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调查。调研时间跨度为 2007 年至 2010 年，每年抽取其中的 2、4、6、8、10、
12 月共六个月工作日的报纸头版广告进行统计分析；同时采用媒体官方二手信





























The urban newspapers in China have been facing increasing pressure over the 
past decade, impacted by numerous new media from electronic devices to internet 
and obsessed with homogenization of news. Front-page ads， which generate high 
revenue and boast good promotion effect, has become a vital source of income and 
played a fatal role in advertising business of an urban newspaper. 
By conducting a sample survey and analyzing related materials and information, 
this thesis makes an exploratory research on urban papers’ front-page advertising and 
the changes of advertising rates. Two representative local newspapers in Xiamen, 
Strait Herald and Xiamen Economic Daily, are the subject of the survey. Samples 
include cover pages of these two papers on workdays in even months during the 
period from 2007 till 2010. 
The research on the samples shows that the volume of the front-page ads has 
been growing rapidly and the momentum is still strong. The main revenue sources 
are automotive, communication and real estate ads, which mostly appear in urban 
papers on Thursdays and Fridays in large size like 1/2 or 3/4 page. The advertising 
rate of cover page is normally three times that of an inside page, and the gap is 
enlarging. The advertising management has begun to exploit the value of front-page 
ads by adjusting rating strategy. However, this hasn’t worked well so far due to 
passive management. 
The research in the thesis is based on the author’s years of working experience 
in advertising department of Strait Herald and Xiamen Economic Daily. It is hoped 
that the thesis would provide a useful reference for both advertising management of 
urban newspapers, and advertisers who expect accurate and effective advertising on 
front pages. 
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第一章  绪  论 
1 
第一章  绪  论 
第一节 研究背景及意义 
自 90 年代后半叶起，一种以市民为主要对象、突出新闻性和服务性的生活












目相看的“黑马”。②2010 年，都市报——《成都商报》以广告营业额超 10 亿
元成为首家突破 10 亿元大关的都市报，并成为继《广州日报》之后第二家广






                                                        
① 孙旭培.走进家庭的报纸——论都市报的特征与特色【J】. 传媒观察，2001 年第 4 期. 
② 邹军.从便士报的发展史看中国都市报的走向【J】.新闻爱好者， 2005 年第 1期. 



































                                                        
① 孙义清.都市类报纸竞争的同质化和改革发展之路【J】.淮阴师范学院学报，2004 年 12 月 25 日. 
 
 2008 年经营额（万元） 2007 年经营额（万元） 经营额增长率（%）
合计 18995614 17409626 9．11 
杂志社 310246 264648 17．23 
电视台 5015037 4429522 13．22 
广告公司 7783289 6884977 13．05 
广播电台 683409 628202 8．79 
报 社 3426737 3221927 6．36 

















































































































































报纸只能在宫廷和官僚中流传，不准刊登广告。1815 年 8 月 5 日，英国传教士
马礼逊和米怜在马六甲创办《察世俗每月统记传》，该报刊刊登了米怜的一个《告
贴》，“该《告贴》是我国近代报刊 早的广告”。① “近代广告发展的 显著标
志是报刊广告的出现。” ②1853 年，麦都思在香港创办《遐迩贯珍》中文月刊，
这份月刊从第一号起便开辟了“布告篇”，这是中国第一个报刊专栏广告。到五



















                                                        
① 杨海军.中外广告史【M】.武汉大学出版社，2006 年 6 月第 1版，第 120 页. 
② 陈培爱.中外广告史【M】.中国物价出版社，2002 年 8 月第 2版. 











































                                                        









































                                                        









































                                                        













Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
